HIBBING COMMUNITY COLLEGE
COURSE OUTLINE

COURSE TITLE & NUMBER:  BUS 2255:  Market Research 
CREDITS:  3 (3/0)
PREREQUISITES:  None

CATALOG DESCRIPTION:
Market Research gives students the skills and knowledge needed to determine the scope of the research, determine the sample size, create the instrument, determine collection methodology, and collect and analyze secondary and primary data.

OUTLINE OF MAJOR CONTENT AREAS:
I.   Scope of market research project. 
A. Problem solving
B. Cost benefit of market research
C. Hiring professionals 
II.   Secondary Data
A. Finding sources of secondary data
B. Data mining
III.   Market Research Ethics
A. Behavior
B. Decision Making
IV.   Primary Data
A. Create an instrument
B. Evaluate various collection methods
V.   Sample Size
A. Alpha error  
B. Beta error
C. Validity
D. Reliability
VI.   Data analysis
A. Cleaning data
B. Statistical analysis

COURSE GOALS/OBJECTIVES/OUTCOMES:
The student will:
1. define the term market research.
2. develop research question.
3. determine when professionals are required for project.
4. analyze cost benefit of answering research question.
5. find census information related to research question.
6. find information available from trade associations.
7. evaluate cost of commercials collected data.
8. determine if primary data is needed.
9. review laws on conduction market research.
10. create market research ethics policy.
11. create a written questionnaire.
12. test instrument.
13. evaluate mall intercept.
14. evaluate mail survey.
15. evaluate phone survey.
16. evaluate observation method.
17. evaluate sampling design.
18. determine sample size
19. determine reliability.
20. determine validity
21. identity sampling errors.
22. clean data.
23. analyze data.
24. develop tables.
25. develop graphs.
26. create report.
27. present report. 

STUDENT CONTRIBUTIONS:

Students are expected to attend class sessions, participate in activities and discussions, listen to and follow directions, complete assignments in a timely fashion, request assistance when needed, and contribute to a productive learning environment.  Students should expect to spend three to six hours per week preparing for class.

METHODS FOR EVALUATING STUDENT LEARNING:
Grades will be determined by tests, class activities, homework, oral presentations, and a project

HCC Core Competencies: 
Thinking Creatively and Critically 


AASC APPROVAL DATE: March 18, 2009

REVIEW DATE:  March 2014

BUS 2255:  so
031809


2
BUS 2255
Hibbing Community College, a technical & community college
an equal opportunity educator & employer

